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 Destination Hotels Inn of Loretto Resort and Spa 
 Ski Santa Fe 
 Tomasita’s 
 Draft Station 
 The Compound 
 Stephen Consignment 

 

 
MONTHLY METRICS - February

 

Website & Newsletters 
 

Visits [Y/Y change] 

 94,741 Total Visits (7% increase) 
 76.4% New Visits (no change) 
 2.51 Pages per Session (6% decrease) 
 2:41 Average Time on Site (9% decrease) 
 237,411 Total Page Views (0.2% increase) 

Visitor Gender 

 59.3% Female 
 40.7% Male 

Visitor Age 

 8.57% 18 - 24 
 17.51% 25 - 34 
 17.06% 35 - 44 
 16.17% 45 - 54 
 22.61% 55 - 64 
 18.09% 65+ 

 
Newsletters 

 Santa Fe Happenings 
o Sent: February 2, 2016 
o Number sent: 47,957 
o Number opened: 8,334 
o Open rate: 17.41% 

 TOURISM Santa Fe Marketing Report 
o Sent: February 10, 2016 
o Number sent: 1,103 
o Number opened: 374 
o Open rate: 34.28% 

 Santa Fe Deals and Specials 
o Sent: February 19, 2016 
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Santa Fe Reopens OTAB Application Process 
 

Check in with the Current Releases section of the santafe.org website for a list of current press 
releases that are available for use, redistribute or reference.  

 
Visiting Press 

 
TSF Completes the "On The Mountain & On The Town" FAM Trip 

TOURISM Santa Fe conducted our first press tour of the year February 25 to 29—supported and in 
conjunction with Ski Santa Fe. The "On The Mountain & On The Town" tour provided two days of 
skiing and one day of sightseeing including Northern New Mexican cuisine, a downtown plaza tour, 
Museum Hill, a sneak preview of the incredible "House Of Eternal Return" by Meow Wolf, and many 
other key destinations and VIP's including Mayor Gonzales. 
 
The writers were dazzled by the unique opportunity for skiing thrills and cosmopolitan experiences 
all within a few miles of each other. Look for upcoming coverage from Randall Weissman of The 
Chicago Tribune, Clytie Bunyan of The Oklahoman, Jeannette Settembre of The New York Daily 
News, Greg Garry of OUT Magazine, Jeff Mcann of The Vancouver Sun, and freelancers Charles 
Bethea, Maria Lioy, Jayne Clark, and Chris McClure. 
 
Thanks as always to our remarkable partners for making these critical projects possible as well as 
such big successes. 

Carolyn Graham from AAA New Mexico visited the destination on February 11 to attend the NMHA 
TRENDS conference. She was provided several attraction and restaurant experiences. 
 
 

Print & Online Articles 
 

 
Here is a selection of February coverage. To see more, please visit the Hot News page at the 
santafe.org Media Center. 
NEWSPAPER 
 
Chicago Tribune included Santa Fe in an article, "Family travel five: Head for ski destinations for 
family fun." 
 
Dallas Morning News included Santa Fe's Spring Break Promotion in the ongoing column, 
"Getaways,"" in the print issue. 
 
The following outlets provided dedicated coverage of the Santa Fe Margarita Trail: 
Albuquerque Business First 
The New York Times 
Los Angeles Times 
Santa Fe New Mexican 
Albuquerque Business First 
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USA Today included the Santa Fe School of Cooking in a round-up of "Ultimate urban food tours 
in delicious destinations." 
 
WEBSITES 
 
Liftopia included Santa Fe in an article titled, "12 Places to Fill Your Tank Before Hitting the 
Slopes," highlighting Tia Sophia's. 
 
Stuffed Suitcase featured dedicated coverage of the 2016 spring break promotion in an article titled, 
"Kids Travel For Free to Santa Fe For Spring Break." 
 
The following outlets were among many who provided dedicated coverage of the Santa Fe Margarita 
Trail: 
 Examiner 
 Luxury Travel Magazine 
 Group Tour Media 
 Minnesota Girl in the World 
 Examiner 
 The Daily Meal 
 
As a result of hosting Randy Yagi on the Santa Fe outdoor press trip in October,CBS Local included 
Santa Fe in an article titled, “7 Most Photogenic Cities in the U.S.” Coverage was nationally 
syndicated to the following 21 CBS Local affiliates. 
 Atlanta 
 Baltimore, Boston, Chicago, Cleveland, Connecticut, Dallas, Denver, Detroit, Houston, Las 
 Vegas, Los Angeles, Miami, Minnesota, New York, Philadelphia, Pittsburgh, Sacramento, 
 San Francisco, Seattle, St. Louis 
 
As a result of hosting Jill Gleeson on the October press trip, EDGE Media Networkprovided 
dedicated coverage of the destination in an article titled, "Santa Fe: Express Yourself in the Land 
of Enchantment." 
 
MAGAZINES 
 
Evolving Kansas City provided dedicated coverage of the lodging options in Santa Fe. 
 
TripInfo.com included Santa Fe in an article on "Historic Downtowns." 
 
Diversity Woman included Santa Fe in an article titled, "The Girlfriend’s Great Escape." 
 
Meetings Today published a dedicated piece on Anthony Smith at Eldorado Hotel & Spa. 
Coverage was published online and in print. 
 
As a result of hosting Kelsy Chauvin in the destination, Winq Magazine published a dedicated 
feature on Mayor Javier Gonzales. 
 
As a result of Joanna Muenz visiting the destination in May 2015, Latina Magazine published 
dedicated coverage of Santa Fe in an article titled, "Pueblo Perfect." 


